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This ad delivers that ‘Dead End 
Kid’ punch with smashing efifee- 
tiveness. And it's just the right 
size for your first advance 
announcement to tell ‘em this 


show is your next attraction! 


Those scrap-happy hooli- 
gans have jerned the army 
to see the woild! But they 
don’t need guns... their 
enemies are laughing them- 
selves helpless! Fall in, folks 


...for fun! 


t) The Fastest-Stepping Cadets 
%e Since “Brother Rat”! 
As 


ORIGINAL 


Mat 401 — 8!/4 inches x 4 cols. (456 lines) — 60c 


The special retouched photos of the Dead End 
Kids used in this ad, and the others on the follow- 
ing pages are available in a set of 7 stills. 50e for 
the complete set. Order “Dead End Military 
Stills” from Warner Bros. Campaign Plan Editor. 


Country of origin U. S, A. Copyright 1939 Vitagraph, Inc. All rights reserved. Copyright is waived to magazines and newspapers. 


When the scrap-happy 
‘Dead End’ Kids take 
over a military school... 
even the Indians won’t 
take it back! It’s the 
fastest-stepping Cadet 
Corps since “Brother 
Rat’... The swellest film 
the Kids have made! 


They're in the 
army now! 
They're in a jam 
-..and how! 
The sailors 


are glad 
The soldiers 


a are mad 
Cause they're in 


the army now! 
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“SO DIS IS DE 
ARMY, EH? WELL, WE 
DONT LIKE IT!" 


They’re fresh from 
reform school...and 
fresher in military 
school! It’s the fastest- 
stepping cadets-corps 


* The fastest-stepping 
since “Brother Rat” ¥ cadet corps since 


t y 
...and the finest story Brother Rat’!... 


of character-building 
since “Boys’ Town”! 
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BTHE SAILORS 
ARE GLAD 
/ THE SOLDIERS 
V7 ARE MAD 
CAUSE THEY'RE 
| IN THE 
ARMY 
Now! M 


The ‘Dead 
End’ Kids 
say there’s 
no future 
in reform 
schools... 
so they’re tak- 
ing on the fast- 
est stepping 
corps of cadets 
since the “Bro- 
ther Rats”... 


com THE 


DEAD END 
KIDS 


‘ON DRESS 
PARADE: 


It’s the snappiest- corps 
since “Brother Rat”! 
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THEY'VE JERNED THE 
ARMY TO SEE THE 


IF “DEAD END KIDS 


DRESS PARADE’ = 
with 7 Se : 
JOHN LITEL - FRANKIE THOMAS « CISSIE oS 
LOFTUS + Directed by William Clemens — 


Mat 108—15c 


TWO ADS ON ONE MAT 


EYES RIGHT...This way! Here Come 
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Official Billing 


WARNER BROS. 40% 


Pictures, Inc. Presents 3% 


THE ‘DEAD END’ KIDS. 100% 
“ON DRESS PARADE?” © 100% 


with 
JOHN LITEL — FRANKIE THOMAS — CISSIE LOFTUS 20% 
Directed by William Clemens 15% 
Original Screen Play by Tom Reed 3% 


A Warner Bros.-First National Picture 5% 


Vitaphone Shorts 


TECHNICOLOR PRODUCTIONS offers ‘“‘Royal Rodeo.” John 


Payne leads a rodeo in a mythical kingdom, saves a princess-in-dis- 
tress Lucille Fairbanks.—5002—Technicolor Production—20 mins. 


MERRY MELODIES hatches “The Good Egg”—and is Mamma 
Hen surprised when it turns out to be a turtle!—5304—Merry 
Melodies—7 mins. 


VITAPHONE VARIETIES adds “Vote Trouble” to the popular 
Grouch Club Series, a laugh-jerking story of electioneering.—5701 
—Vitaphone Varieties—10 mins. 


MELODY MASTERS offers tops in entertainment with “Rubinoff 
and His Orchestra,” featuring Broadway specialties. — 5503 — 
Melody Masters — 10 mins. 


THE COLOR PARADE leads “American Saddle Horses”? to your 
theatre. It’s interesting, informative, colorful and racey.—5402— 


The Color Parade — 10 mins. 


LOONEY TUNES turns out another side-splitter with “Naughty 
Neighbors,” in which two families a-feudin’ are reconciled by 
Porky Pig and Petunia Pig. — 5603 — Looney Tunes —7 mins. 


They're fresh from re- 
form school...and fresh- 


Par Presented by WARNER BROS. with JOHN LITEL er in military school! 
Directed by WILLIAM CLEMENS ®* A Warner Bros.- 


First Nat'l Picture * Original Screen Play by Tom Reed corps since ‘Brother Rat’! 


Mat 209—51% inches x 2 columns (156 lines) —30c 


REMINDER! Your Best Advance Advertising Aid is the VITAPHONE TRAILER! 
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BALLYHOO! 


to put your town on 


DRESS PARADE 


For a picture like this you’ve got a swell chance to go to town 
with a lot of ballyhoo, with uniforms, music, flags, ete. Tie in the 
youth organizations in your city and get yourself set to make some 
real noise about your showing with some of the stunts on this page. 


BALLY TRUCK TOUR 


Using flags and military decorations, fix up the side of a 
truck plugging your showing. Play martial music over a loud 
speaker connection and every once in awhile, the driver can 
make this announcement: "Attention! Right Face! Forward 
March to the best picture the Dead End Kids ever made. 
Watch these scrap happy hooligans fall in for the fastest 
stepping cadet picture since ‘Brother Rat.' There's fun galore 
for you... and it's the biggest hit for them. The line forms 
today. Come on over and see ‘The Dead End Kids on Dress 
Parade’ playing all this week at the Strand Theatre." 


BUGLERS ON CORNER 


Boy Scout Troop or neighborhood church probably has a 
bugle and drum corps. Station four of them on the corner 
of Main Street and tell them to blare away with martial © 
airs. As soon as a crowd collects they display sign reading: 
"The Dead End Kids On Dress Parade at the Strand Theatre 
all this week. Don't miss it."' An alternative stunt can be 
worked out by having the corps perform in and around the 
theatre, at "house-breaks,"’ and to herald the opening of 
each day's performance. And when they show up to toot 
their horns, make sure they're in uniform. 


Out 
Heralds 


Pass out the military heralds from ''On 
Dress Parade" in a military fashion. 
Dress up one of your best looking ushers 
in a neat uniform and have him distribute 
the heralds as shown in cut. Every time 
he presents one to a girl... the salute, 
and military click of his heels should be 
used to get the proper effect. The sash 
around his waist plays up your showing. 


TEASER IDEA 
FOR SNIPING 


Get their attention with these 
novel teasers. On all roads 
leading to your theatre snipe 
these direction signs, using 
military commands: EYES 


RIGHT...FORWARD 


MARCH...COLUMN RIGHT 


(at corner where right turn 
must be made) ... FIFTY 
MORE YARDS TO “ON 
DRESS. PARADE!” ... 
SQUAD HALT...SEE “THE 
DEAD END KIDS ON 
DRESS PARADE!’’ 


Uniform 
Street 
Bally 


Obvious ... but don't forget it! An 
usher, dressed in swanky military uniform, 
parades the streets and makes swell 
ballyhoo. Sign on back reads: "See the 
Dead End Kids 'On Dress Parade’ at the 
Strand Theatre."’ Stunt can be altered 
by using a tough kid in uniform and sign 
with: "'l'm one of the Dead End Kids 'On 
Dress Parade’ at the Strand Theatre." 


COVER LOCAL HANG-OUTS 


Don't forget all the local hangouts in plugging this picture. 
Most youngsters can be found around their neighborhood 
candy store, eat shop, or community center at night... and 
that's the place to hang your display cards. Kids go for the 
military angle and the Dead End Kids' names so be sure they 
know about your showing. A tie up with high school athletic 
contests and social events goes over big, too. 


SEE YOUTH WORKERS 


Every town has some society that is interested in reforming 
bad boys. How about contacting them on "Dress Parade." 
They will be interested in your showing as soon as they hear 
about the reformation angle. It's good to mention at their 
meetings and, if possible, hire a lecturer to address these 
societies. Talks of this type are always welcome at women's 
clubs and your speaker will get a good chance to sell the show. 
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Drum up some real atmosphere with your own Dress Parade 
Contact local military academy, boy scouts, university R. O. T. C., 
National Guard, or any bunch of young people who march and 
have uniforms. Promote band from local high school and you’re 
all set. If possible embellish idea with a drill in front of theatre, 
and for newspaper breaks, tie in the parade with some local 
holiday. Might get town’s favorite character to lead parade. 
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Eyes Right! 


on your 


LOBBY and F RON T 


This is How the New York Strand Did It Up BIG! 


WITH A 25” x 45” PANEL 


WITH THIS OVERHEAD DISPLAY 


AND A 40” x 60” FRAME 


You can dress up your front in the same way by making use of the poster art on back 


cover. Note especially the five foot heads which can be cut out from the 24-sheet. 
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TRAILER LOBBY FLASH 


The Vitaphone Trailer, a great one on 
this show, is your best advance selling 
aid and can serve two purposes here. 
Arrange to have some pretty gals, in 
military uniforms, along with a dressed- 
up usher or two, screen your trailer in 
the lobby during all "house breaks.” 


RAISE OLD GLORY 


A neat approach to the Americanism 
angle in the picture can be obtained 
by holding flag ceremonies outside the 
theatre. Local boy scouts, in uniform, 
can officiate at a flag raising and low- 
ering event in front of your theatre 
every day and evening. 


WAR MEDAL DISPLAY 


Snap up your lobby with a medal dis- 
play. Your local American Legion 
Headquarters can furnish the medals 
and all information concerning them. 
Tie in with stills from the picture and go 
to town ''On Dress Parade." 
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Page Seven 


ANIMATED DRESS 
PARADE DISPLAY 


A swell animated lobby display 
can be made up by using several 
prints of still No. MS 161. Mount 


the stills on compo board and by 
the use of a motor tread mill, you 
get a swell dress parade of your 
own, with the “Dead End Kids’’ 
showing off in their new military 
uniforms — On Dress Parade! 


LOBBY DRILL 


Run a manual of arms contest in your 
lobby. Contact your local military 
associations ... Boy Scouts, American 


Legion, Military Academies, etc... 


and have their boys enter a competi- 
tion in your theatre. Promote prizes 
from neighborhood merchants for the 
contestants and award them to the 
best drilled squad, the best uniformed, 
the largest, etc. Makes good copy and 
photos for newspapers. 


Signaling 
on Your 


Marquee 


Military signaling is always interesting 
and easy to use. Some local cadets or 
boy scouts will cooperate. Get them 
to demonstrate the various signaling 
methods used by the army. Arrange 
for one of them to signal from the 
marquee to his buddy across the 
street. Latter passes out cards read- 
ing: "The Dead End Kids On Dress 


Parade is the best show in town." 
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pages show you 


Strand got those 


big crowds via 
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MOUNT VERNON Theatre-Manager wel- 
comes a Dead End Kid picture. (1) Parade 
six kids, dress them in uniforms, but with arm 
in sling, patch over eye, cut on face, etc. 
(2) Distribute pictures of kids all over town. 
Anybody getting a complete set wins passes. 
Of course, he would hold out one of the kid's 
pictures, printing up only about twenty-five 
of them. (3) Contact the local military 
academy and run a parade to the theatre 
on opening day. (4) Decorate marquee in 
military style—flags, pennants. 


* * * 


MGR, LOCKE, of Bronxville Theatre, Bronx- 
ville, N.. Y.—Runs cooperative campaigns with 
the Stoddard Theatre in Scarsdale, N. Y. 
consists of newspaper ads taken from press 
book. Distribution of 50,000 programs fea- 
turing press book material. These programs 
are distributed by messenger service from 
house to house. 


* * * 


WAKEFIELD THEATRE, Bronx, N. Y.—Street 
bally with truck going touring town. Dis- 
tribute 40,000 programs. Local tie-ups. 


* * * 


CORONA THEATRE, Corona, L. |.—Contest 
idea: Distribute cards, with ‘Dead End’ 
Kids' pictures . . . Anybody getting a set 
of pictures of each of the 'Kids' would be 
admitted as guest of the management. 


Attention, youse guys. 
Let the Exhibitors have a say! 


We thought it would be a good idea to sound out a 
representative group of exhibitors in both first and 
subsequent run situations on the subject of exploita- 
tion for the Dead End Kids “On Dress Parade.” 
Showmen all, some would go for wide open ballyhoo 
and all the attendant noise, others preferred institu- 
tionalizing. At any rate there are some good ideas 
here, so we pass them on to you:— 


IRVING DASKIN, manager Savoy Theatre, 
Jamaica, L. I. — Tie-up with the Junior 
Militia and the boy scouts for parade to 
his theatre. Another stunt would feature two 
kids, one dressed as a boy of the slums and 
the other dressed in military school uniform. 
They could be labelled "Before" and 
"After." 


* * * 


RICHARD C. CARTON, manager, Mayfair 
Theatre, Newark, N. J.—Secure a quartet of 
local scout buglers dressed in regulation 
attire and equipped with placards back and 
front in sandwich form. The title only would 
appear under the theatre name on these 
cards. The buglers' toots will call attention 
to the cards. On either side of the theatre 
entrance will be "Dead End Street'' and 
"Detour" arrows pointing towards the lobby. 
In the lobby a large painted sign will sell 
the show. Copy on the sign will announce: 
DEAD END KIDS "ON DRESS PARADE" 
here all week. 
* * * 


ARTHUR LEWIS, manager, Rialto Theatre, 
West New York, N. J.—would do up his front 
with still and poster blow-ups of the six 
"Dead End" Kids. He will also distribute 
heralds to kids on the street and contact 
youth clubs around the neighborhood. "The 
picture is a natural for the kids,’ says Arthur 
“and all exploitation should be pointed 
toward them." 


FRED DOLLINGER, manager’ Temple 
Theatre Union City, N. J.—Will tie-up with 
the local boy scouts for a street parade to 
theatre . . . bugle corps, banners and all. In 
addition, he will devote lobby to various 
displays of scout Handicraft and arrange an 
exhibition of scout maneuvers, knot tieing, 
flag signalling, etc. 


* * * 


MONROE THEATRE, Jack N. Cohen, Man- 
ager, New York City .. . Set up mechanical 
man, dressed in military costume. Have 
local band march to theatre. Before showing 
trailer, have theatre dark. Taps are played 
from stage as lights thrown on ushers in cos- 
tume lined up on stage. They stand to side, 
on stage, as trailer shown, then march down 
aisle. It is an impressive sight patrons will 
remember for a long time. 


* * * 


ACADEMY OF MUSIC, E. 14th Street, New 
York City, H. F. Janecky, manager. Tie-ups 
with all shops: "You Will be ON DRESS 
PARADE if you buy Blank's hats, Blank's 
dresses, Blank's shoes, etc.", also planting 
stills in such shops. Kid's parade, with Naval 
Junior Militia, boy scouts, etc. Essay contest 
on whether we should have compulsory 
military training for young boys at this time. 
Lobby or sidewalk display with large poster 
of each picture the KIDS have done, starting 
from “DEAD END." 


CRAFT THEATRE, Bronx, N. Y. Plant stills 
around recruiting stations and military 
sporting goods stores where persons inter- 
ested in this type of picture would be 
attracted. 


* * * 


RKO FORDHAM, Bronx, N. Y., Irving Gold, 
manager—Send out six kids in military 
costume with gagged posters, "We're in 
the army now, etc." Parade with band with 
local groups of boy scouts, etc. march to 
theatre. Would try to have the Borough Pres- 
ident or ranking official or department store 
owner at theatre to welcome parade, 


* * * 


PARA'S COURT, Brooklyn, Lewis Goidel, 
manager—show the Kids marching to glory. 
| would take the picture right over to 
Brooklyn's reform school and show it to 
those boys. | would then ask the newspaper 
reporters to write up the kids' reactions. 
Also stage military school drill in front of 
theatre and invite the toughest kids in this 
very tough neighborhood to review such a 
picture for an essay contest, 


* * * 


LOEW'S BORO PARK, Brooklyn, Martin J. 
Rosenburgh, manager—Conduct a_ photo 
contest for best military haircut. Get band 
from local school to play in front of theatre 
or on stage. 
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MORE EXPLOITIPS FOR YOUR SHOWMANSHIP 


MILITARY QUIZ 


These military terms make a novel giveaway 
for a contest. Award passes for the first 
ten correct solutions and you'll get hundreds 


of replies. 


CHECK THE RIGHT ANSWER 


1. A NON-COM is: 


(a) An incompetent officer 


(b) An officer below the rank of lieutenant 


(c) A veteran soldier 


2. THE MANUAL OF ARMS is: 


(a) A book of army generals 


(b) A military drill with a rifle (correct) 


(c) Thirty days at hard labor 
3. A TOP KICK is: 


(a) A high ranking sergeant (correct) 


(b) A general 
(c) A military dance step 


4. A. W. O. L. means: 
(a) Alone without love 


b) Absent without official leave (correct) 


c) All's well on the lake 


5. K. P. refers to: 
(a) Kitchen police duty (correct) 
(b) Kid private 
(c) Knockout punch in a battle 

6. CHOW means: 


(a) Watch dog at a military post 

(b) A court martial 

(c) The soldiers' meals (correct) 
7. ON DRESS PARADE means: 


(a) A fashion show 
(b) A masquerade ball 


{c) The picture starring the Dead End Kids in a 
brand new heroic role as cadets 


(correct) 


Alger’s, etc. 


In their answers have your patrons outline the 2 
type of story and write a brief summary of the 


(correct) plot. 


Point out that the kids have appeared in the: — 
following films. In ‘Dead End,’ they were seen 
as East Side hoodlums. In ‘Crime School’ they 3. Mail letters to’ women's clubs, welfare organizations, 


were prisoners in a reform school. In ‘Angels 
With Dirty Faces,’ they learned that all crooks 
are cowards. In ‘Hell’s Kitchen,’ they turned 


OUIZ TO FIND ROLES 
FOR DEAD END KIDS 


Contest for newspapers—may also be worked in 1. Boys Week... 
lobby. Ask patrons or readers what type of pic- 
ture they’d like to see the “Dead End Kids” 


appear in next, college stories, westerns, Horatio 


decent to help a friend go straight. In ‘Angels 


Wash Their Faces,’ they fell under the spell of 
Ann Sheridan. Now in ‘On Dress Parade,’ they’re 
classmates at a military academy. 


What would they like the “Dead End Kids’’ to 
be in their next picture? 


ORGANIZE A FATHER AND SON 


night. P.T.A., American Legion, Boy 
Scouts and all other such organiza- 
tions will help you out on this. The 
Strand set aside one night for this 
affair and ran a reserved seat sale, 
that went over with a real bang. 


INSTITUTIONAL TIPS 


For institutional exploitation, here are sev- 
eral ideas to look at: 


contact all appropriate organizations such 


as big brother clubs, boy scouts, etc. Get them to ar- 
range for the boys in your town to take over the theatre, 
banks, stores and other commercial organizations during 
the run of your picture. 


. Arrange interviews on radio or in newspapers with soci- 
ology students, educators, youth organization leaders, etc. 
on the influence exerted on slum clearance projects by 


the Dead End Kids.’ 


charitable groups and other bodies on the change under- 
gone by the ‘Dead End Kids' in "On Dress Parade" and 


ask them to endorse your showing. 


BOOM! BOOM! FROM MARQUEE 


N. Y. Strand exploiteer, once pulled 
this one. On opening day an usher was 


stationed atop the marquee equipped 


with a papier mache cannon and lots 
of firecrackers. As soon as the doors 
opened a twenty-one gun salute was 
fired by exploding the giant fire- 
crackers. Colorful effect was obtained 
by two other ushers, dressed as ca- 
dets, unfurling banner and pennants. 
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‘DEAD END' KIDS IN THE ARMY NOW! 


Mat 301 — 45c 


AND IS THE NAVY HAPPY! They're wearing uniforms in their latest picture, but the hooligans are just as scrap- 
happy as ever, Put ‘em all together and there's plenty of excitement with the Dead End Kids "On Dress Parade" at 


the Strand, where they appear this week... 


(Lead Story) 


and the army wishes that they had never arrived. 


The Dead End Kids Coming 
In ‘Dress Parade’ Comedy 


Seeing the Dead End Kids 
play heroic roles instead of city 
toughs is going to be the revela- 
tion offered Strand Theatre 
patrons this Friday when “The 
Dead End Kids On _ Dress 
Parade” makes its local debut. 

In a complete reversal of form, 
the wise-cracking, long-haired 
gutter-hardened denizens of the 
slums will become model Ameri- 
can youths, though still with 
plenty of hooliganism, at one of 
the country’s leading military 
academies. There will be one ex- 
ception however. Leo Gorcey, 
toughest of the lot, the lad who 
could spit through the eye of a 
needle, is still a tough. 


Toughie Becomes Cadet 


The story is said to be con- 
cerned with a tough city lad who 
is sent to a military academy to 
learn the finer side of youth. 
Here he engages the other Dead 
End Kids, Billy Halop, Bobby 
Jordan, Huntz Hall, Gabriel 
Dell, and Bernard Punsley—all 
model cadets. Too city-wise to go 
for a lot of discipline and drills, 
Gorcey gets into plenty of scrapes 
and nearly gets tossed out of 
school, but for the good fellow- 
ship of the Cadet-Major, played 
by Halop. 

How Gorcey turns from his 
former self to an understanding 
young cadet forms the basis of 
the climax of the “Dead End 
Kids On Dress Parade.” 

For those who have become ac- 
customed to the Dead End Kids 
in the roles which they have 


“Dress Parade’”” Coming 


“The Dead End Kids on Dress 
Parade,” the newest of the ‘Dead 
End’ pictures will open at the 
Strand Theatre on Friday. The 
Warner Bros. comedy stars all of 
the ‘Dead End Kids’ with John 
Litel and Frankie Thomas. The 
story deals with the humorous 
attempts of Leo Gorcey, playing 
the role of a tough city kid, to 
adapt himself to the rigid rules 
in Washington Military Acad- 
emy. The other ‘Dead Enders’ 
are his classmates at _ school. 


made, and by which they have 
become famous, “The Dead End 
Kids On Dress Parade” should 
be a new and welcome departure. 
Since their debut on the screen in 
“Dead End,” which trademarked 
the kids, such pictures as “Angels 
With Dirty Faces,” “Hell’s 
Kitchen,” and “Angels Wash 
Their Faces” have seen the Dead 
End Kids add one after another 
triumph to their young careers. 
“The Dead End Kids On Dress 
Parade” gives them a real chance 
to display new talents. 

The picture, produced by War- 
ner Bros., and featuring Frankie 
Thomas, John Litel, and Cissie 
Loftus, will play one week start- 
ing Friday at the Strand Theatre. 


Leo Gorcey Oldest 


Leo Gorcey, at twenty-three is 
the oldest of the boys, and 
Bobby Jordan, sixteen, is the 
youngest. Yet in those years the 
boys have all had _ extensive 
theatrical backgrounds. Billy 
Halop started in radio work at 
the age of six and was featured 
in the “Bobby Benson” hour. 

Gabriel Dell had an early start 
in dramatics in a_ parochial 
school, which led to a role in 
“The Good Earth.” 

Bernard Punsley also had his 
start in a dramatics school. 
Training in dramatics led Huntz 
Hall to the Roxy Theatre in New 
York and subsequently ‘Dead 
End.” 

Leo Gorcey is the only one 
of the Dead Enders born into 
a theatrical family. 


NEW STILL SERVICE 


Stills available on most of the 
scene cuts on the publicity 
pages in this Campaign Plan. 
Price 15¢ each. Order by still 
number indicated under each 


cut, from Campaign Plan Edi- 
tor. If still number is not given, 
photo is not available. (Aster- 
isk denotes still is included in 
regular set available at your 
local Vitagraph Exchange.) 


Mat 102—15c Still No. MS-151—I5c 
IT'S CADET-MAJOR GORCEY 
NOW! He's still the same old "Spit," 
though, with the Dead End Kids "On 
Dress Parade" at the Strand. 


Plumber to Actor 


From plumber to actor in one 
jump. While there are instances 
in which there doesn’t seem to 
be any distinguishable difference 
in the case of the able Leo Gor- 
cey, one of the Dead End Kids, 
the above wise-crack does not ap- 
ply. Gorcey got his start when he 
accompanied a younger brother 
in a tryout for a role in the stage- 
play, “Dead End” in New York. 
The director chose him instead 
and the Pipefitters Union there- 
by lost a member to the stage. 


ps URE 1 25 Ea Ste sae a cb toga NE ee Raa LEO GORCEY 
Cadet: Major Roliisi. ae eae es BILLY HALOP 
Cadet Ronny Morgan. sii siinea tinea BOBBY JORDAN 
Cadef. Johnhy Cabot a5). iro Met ad ith HUNTZ HALL 
Cadet-Georgie: Warren... 20h cS GABRIEL DELL 
DOUG oe i a es a BERNARD PUNSLEY 
Col, Michael Ramet. coo es a John Litel 
Coder Lt Muraiy i ane eee Frankie Thomas 
Nis, NORE cok ce es es Cissie Loftus 
Capt. Bvaie Dover ni ea es Selmar Jackson 
Bather Retr Oo eee ee GOR Aldrich Bowker 
lainey a ee, Pe age Ss Douglas Meins 
Of, MOWNBS oes oee ie a eee es William Gould 
Col William: Danodin os Don Douglas 
PRODUCTION 

Director e:/:) 3 Cee ee es WILLIAM CLEMENS 
Director of Photography... Arthur L. Todd, A.S.C. 
Prt Ditector one eee ‘ onc CRE ERT ee Esdras Hartley 
Dinlogue Director 6. eee ea Frank Beckwith 
Film Edttor Fs So ae A ee Doug Gould 

SONG ea kia ee ee ee iy Stanley Jones 
Technic Advmor ue Oe John Murphy 


SYNOPSIS 


(Not for publication.) "Slip" Duncan (Leo Gorcey) is a tough city 
kid who gets sent by his dead father's friend to a fine military 
school. Arrived at the model institution, Slip starts raising cain in 
short order and gets himself in bad with the whole school, the cadet 
corps including the other Dead End Kids, who are all A-1 kaydets. 
Finally Slip decides this is all sissy stuff and wants to take it on the 
lam. When the other cadets try to stop him, he puts up his dukes 
with the result that Cadet Major Billy Halop is pushed out the 
window and is hurt. When Halop won't squeal, Slip decides that 
maybe these mugs are not so bad after all and digs in. Now, how- 
ever, the other Kids give him the cold shoulder, and when that 
scrap-happy bunch of hooligans puts the finger on somebody it's 
no joke. While the school is at camp a fire breaks out and Slip 
distinguishes himself by saving Gabriel Dell from death. The whole 
corps makes an about-face and Slip is elevated to his saber 


and chevrons, after receiving an apology from all the boys. 


Running Time: 62 minutes 


DEAD END KIDS 
LEAVE MARK 


It’s a far cry from the side- 
walks of New York to the gold 
coast of California, but the ‘Dead 
End Kids” have long since be- 
come acclimated. The problem 
which still seems to exist is 
whether the good citizens of 
Hollywood and its environs will 
ever get accustomed to the hoity- 
toity holocaust which descended 
upon them a few years back to 
remain and take root. 

A few years ago, to fill the 
roles of six tough city kids, the 
producers of the play, “Dead 
End,” went for realism in select- 
ing the portrayers of the roles. 
One of the kids, Billy Halop, had 
had professional training but for 
the most part, these kids were 
real toughies and talking out of 
the side of their mouths with a 
“foist, second, toid” accent had 
long since been second nature 
with them. 

When Hollywood decided to pro- 
duce a screen version of the play, 
the kids went along to do their 
original roles, and the rest is 
history. In California, even if 
the screen money were not at- 
tractive, the climate was, so the 
kids and all their relatives moved 
in to stay. With cars, beautiful 
homes, and swimming pools, a 
person would think these kids 
would change along with the 
scenery. Say not so! 

The Kids didn’t change but 
everybody around them did. It 
became the thing to do to act 
and talk like the Dead End Kids. 
Their impression on Hollywood 
will be long-felt. Their latest 
picture, “On Dress Parade,” 
comes to the Strand Friday. 


LEO GORCEY GETS 
HIS BIG CHANCE 


Spit has arrived! Ever since 
Leo Gorcey was given the nick- 
name “Spit”? because of his re- 
markable proficiency in expec- 
torating, he has played the 
toughest of 
the Dead End 
Kids and has 
played the 
role to the 
hilt. 

In their 
past pictures, 
like ‘Crime 
School,’ ‘An- 
gels With 
Dirty Faces,’ 
‘Hell’s Kitch- 
en,’ etc., Gor- 
cey has al- 
ways shared 
the spotlight 
with the other 
boys, but has 
never so dom- 
inated a film as he does in “The 
Dead End Kids On Dress 
Parade,” which is coming to the 
Strand Theatre on Friday. 


Always a great actor, Leo 
was given his big chance in this 
role and has not muffed it. Play- 
ing the part of a tough kid sent 
from the slums to military 
school, Gorcey plays the role with 
all the talent at his command and 
comments from preview critics 
more than justify his being en- 
trusted with such an important 
role in ‘The Dead End Kids On 
Dress Parade.” 


“Spit” has come a long way 
since his first tough role years 
ago and Hollywood is keenly 
awaiting his next picture. 
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LEO GORCEY 
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Prepared Publicity Stories to Hit the News 
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Crime School to Military School 


Mat 203—30c_ Stills MS 34—15c and CH-10—15c 
THE DEAD END KIDS in a quick change of table manners—above, "'sipping 


afternoon tea" in an earlier film .. 


. and below, dining in the style of "gentlc- 


men." The scene is from "On Dress Parade" coming to the Strand. 


Dead End Kids ‘Clipped’ 
For ‘‘Dress Parade’’ Roles 


The Dead End Kids each got 
a haircut today— 

And to believe their own and 
extremely plaintive laments, 
they’ll never be the same again. 

They had to submit to short 
military haircuts for ‘‘The Dead 
End Kids On Dress Parade,” the 
Warner Bros. picture coming 
Friday to the Strand. 

They were a chastened lot 
when the ordeal was over. Bobby 
Jordan, whose hair for some 
time has seemed to be a cross 
between an English sheepdog’s 
coiffure and a Dutch bob, could 
only muster a, feeble “Aw, 
gwan,” when asked how many 
mattresses he thought the shorn 
locks would fill. 

It took considerable persuasive 
eloquence to induce Leo Gorcey 
to sacrifice his sideburns. 

“It’s a good thing I’m mar- 
ried,” he moaned after a quick 


“RELAX, MUGS, RE-LAX” 


glance into a mirror. “No girl 
would have me now.” 

On the other hand, when 
nobody was around, Billy Halop 
sheepishly asked the barber for 
some of his shorn locks to send 
to a friend. He apparently had 
sold his bill of goods. 

Reformation of the Dead End 
Kids started in “The Angels 
Wash Their Faces.” They are 
almost saintly in this new pic- 
ture, with the exception of Leo 
Gorcey who eventually sees the 
light of a better life, too. 

Consensus of opinion among 
the Dead Enders is that there is 
a diabolical plan afoot to com- 
pletely turn them into sissies. As 
a consequence they have issued 
an ultimatum. They’ll play any 
screen role in the interests of 
their art but in real life they 
have no intention of reforming 
one bit. 


Mat 202—30c_ Still MS-63—15c* 


TAKING HIS OWN ADVICE, Leo Gorcey reclines in comfort on his unmade 
bed, while the other ‘Dead Enders" undergo rigid inspection in "On Dress 
Parade," coming to the Strand Theatre on Friday of this week. 
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(Opening Day) 


(Advance Feature) 


“ON DRESS PARADE” Users Prove Attractive 
(PENS AT STRAND To “Dead End Kids” On Set 


The “Dead End Kids On 
Dress Parade,” a Warner Bros. 
picture starring the Dead End 
Kids, will open. today at the 
Strand Theatre for a week’s run. 

In this picture, the famous 
bunch of screen toughs do a com- 
plete turnabout and become 
model American youths in a 
modern American military acad- 
emy. Still the scrap-happy 
hooligans, however, Leo Gorcey 
leads the Kids, this time as a 
city slicker who comes to mili- 
tary school to show the cadets a 
thing or two. 

How Gorcey gets a little dis- 
cipline himself by the other 
Dead Enders, Billy Halop, Gab- 
riel Dell, Huntz Hall, Bobby 
Jordan, and Bernard Punsley, 
forms the basis of this lively 
film of life in a boys’ military 
academy. 

Those who have seen the Kids 
trademarked in their previous 
successes, like “Angels With 
Dirty Faces,” “Hell’s Kitchen,” 
and “Crime School” will find the 
new departure a welcome one, 
for the talents of these youths, 
while slightly on the rough side, 
are none the less appreciated. 

“The Dead End Kids On Dress 
Parade,” featuring in addition 
to the Dead End Kids, John Litel, 
Frankie Thomas and _ Cissie 
Loftus, famous stage star. 


“DEAD END KIDS" 
SWING ARMY SONG 


An old Army tradition fell 
victim to the trend of modern 
times in a motion picture. 

For a sequence in Warner 
Bros.’ “The Dead End Kids On 
Dress Parade,” the Dead Enders 
and several score of extras had 
to sing “You’re in the Army 
Now.” 

The song, which is one of the 
first things a recruit hears when 
he reports at a military garrison, 
informs the recruit that he’s in 
the army now, and no longer 
behind the plow, and that he’ll 
never get rich. 

As sung by veterans in the 
service, the song has many varia- 
tions. Collectively the Dead End 
Kids knew many versions of the 
song, but no two knew the same 
version. 

Finally one version that would 
meet the approval of everybody 
who hears it was selected. The 
scene was filmed and upon its 
conclusion the boys started to 
“swing” the song. 

Delighted by the novelty of 
this presentation, Director Wil- 
liam Clemens immediately can- 
celled the take and remade it 
with the swing version. 

“It brings a humorous twist to 
the scene,’”’ Clemens says, “that 
probably would never have been 
worked out in a story conference. 
But very often that’s the way the 
best gags are born — by luck.” 

“The Dead End Kids On Dress 
Parade” is now playing at the 
Strand Theatre and will be held 
over for another week. 


Director William Clemens is 
a wiser, though bewildered, and 
somewhat saddened young man. 

He directed the young rascals 
whose professional group name 
is used in the title of Warner 
Bros.’ “The Dead End Kids on 
Dress Parade.”’ The film opens 
Friday at the Strand. 

The Dead End Kids never 
have been accused of being 
angels. Clemens knew that, and 
knew what he could expect. 

There have been the usual 
pranks and Clemens good- 
naturedly was ready for them. 
What he could not understand 
was the continual grousing of 
the kids. They performed their 
film work ably and well, but 
nothing was ever right. No 
matter how hard Clemens and 
his staff worked to please the 
boys, they continually set up a 
loud beef. 

If somebody said it was a 
nice day they wanted to know 
what was nice about it. The 
food in the commissary was 
terrible, they said while eating 
ravenously, and their uniforms 
didn’t fit. It was not until the 
company went on location and a 
former army sergeant visited 
the troupe that Clemens learned 
what was wrong with the boys. 

“It’s the uniform,” the ser- 
geant explained. “Something hap- 
pens to boys or men when they 
put on a uniform. Soldiers the 
world over are noted for their 


HO-HUM! 
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THIS SOLDIER'S LIFE is pretty soft 
...according to Chief Dead End Kid 
Leo Gorcey. All the kids are on the 
Strand screen in "On Dress Parade." 


Film Makers Hungry 


More than 150 extras and prin- 
cipals who appeared in mess hall 
sequences for “The Dead End 
Kids On Dress Parade” consumed 
nearly 200 pounds of baked ham 
and 50 gallons of milk each day. 


continual grousing. No matter 
how happy they are or how well 
things are going, they are not 
really happy unless they are 
complaining.” 

As the sergeant talked, Clem- 
ens watched Billy Halop as com- 
pany commander, drilling the 
other Dead Enders and a large 
group of extras. They marched 
and counter marched and went 
through all mammer of evolutions 
like trained soldiers. 

“There’s another thing,” Clem- 
ens said. “Those kids spend all 
their time out there drilling. If 
we ordered them to do that they 
would raise all manner of objec- 
tions. As it is they are doing it 
of their own accord and we have 
trouble getting them back on 
the set for their scenes. It just 
doesn’t seem right. Why should 
those kids, who have always re- 
fused to do any hard labor, sud- 
denly go in for drilling in that 
way?” 

“That’s the uniform again,” 
the sergeant grinned. “They 
know they don’t have to do it so 
it’s fun. And it’s fun perfecting 
their drilling without being told 
to. If you want them to stop just 
go out and tell them they are 
terrible and that they’ll have to 
drill harder.” 

But Clemens didn’t do that. 
He sat down instead in the shade 
of a tree to ponder the vagaries 
of human nature. 


HAIRCUT COSTLY 
FOR LEO GORCEY 


Leo Gorcey has a bit of cheer 
and consolation for the husband 
who carps about the high cost of 
baby haircuts and visits to the 
hairdresser as incurred by the 
little woman. 

Leo has a haircut that cost 
$1,000. 

It wasn’t Leo, however, but 
Warner Bros. studios who dished 
out the shekels for this expen- 
sive shearing. 

Leo appeared as a new stu- 
dent in opening scenes for “The 
Dead End Kids On Dress Parade,” 
and wore the shaggy locks that 
have characterized his roles in 
“Crime School,” “Angels with 
Dirty Faces,” “They Made Me 
a Criminal,” “The Angels Wash 
Their Faces” and the numerous 
other pictures in which he and 
his rough and ready cohorts 
have appeared. 

Under the direction of William 
Clemens those early scenes were 
filmed with efficiency and dis- 
patch. In the middle of the after- 
noon Clemens was ahead of his 
schedule and unable to proceed 
with shooting until Gorcey had 
the military haircut he will wear 
during the majority of the pic- 
ture. 

So Gorcey was sent posthaste 
to the studio barber for the hair- 
cut—and the cast and crew stood 
idly by awaiting his return. The 
operation required forty-five 
minutes, which translated into 
the dollars and cents of salaries 
and operating costs, represents 
approximately $1,000. 


FIND NO MOVIE BONERS IN "DRESS PARADE" 


Those persons with sadistic 
tendencies who like to ferret out 
movie boners and_ derisively 
taunt those responsible for them 
had their fun recently at War- 
ner Bros. studios. 

On a set for “The Dead End 
Kids On Dress Parade,” there is 
a statue of Nathan Hale, the 
Revolutionary War Hero. 

On the base of the statue 
appears the inscription every 


American youngster learns in 
school—and which all adults at 
the studio thought they remem- 
bered correctly. The inscription 
reads: ‘My only regret is that 
I have but one life to lose for 
my country.” 

Movie boner seekers pounced 
on this with glee. 

“It should read ‘give’ and not 
‘lose,’ ”’ they howled joyously. 

Director William Clemens soon 


“Asterisk denotes Still is available in branch set at Vitagraph Exchange 


tired of their taunts and gibes. 
To have the dispute settled by 
a disinterested party, Clemens 
passed up the studio research 
department and sent a messenger 
to the Burbank City library. The 
messenger soon returned with a 
history book which proved the 
quotation as chiseled on the 
statue was correct. 

The movie boner seekers slunk 
away—but they’ll return, 


with the Scrap-Happy “Dead End Kids’! 


‘Dead End Kids’ 
In ‘Dress Parade’ At Strand 


Flashing a complete reversal 
of technique, pleasantly startling 
an opening audience including 
this reviewer, a smartly attired 
bunch of Dead End Kids rode 
into the Strand Theatre yester- 
day in a film entitled “The Dead 
End Kids On Dress Parade’— 
the fastest-stepping cadet pic- 
ture seen on a local screen since 
“Brother Rat.” 

Whereas the success of the 
Dead Enders has been founded 
on gutter-grown wisecracks, juv- 
enile rowdyism depicting in 
graphic style America’s forgot- 
ten boys—the tenement toughs, 
“The Dead End Kids On Dress 
Parade” is a light, gay picture 
showing the Dead End Kids en- 
joying life as a model group of 
American youths at a military 
academy — bringing fun galore 
for the fans and their biggest hit 
for them. 

While they are still a bunch 
of scrap-happy hooligans, “The 
Dead End Kids On Dress Parade” 
affords a welcome departure and 
gives the lads an excellent op- 
portunity to display their versa- 


EIGHT TICKETS CURE 
KIDS’ IMAGINED ILLS 


The Dead End Kids were in 
a bad way —to believe them. 

Leo Gorcey said he had 
acquired flat feet because the 
wardrobe department had given 
him shoes that were too wide. 
His arches hurt and he could 
barely move! 

Huntz Hall complained he had 
a charley horse from drilling so 
much. 

Billy Halop’s throat was so 
hoarse from shouting commands 
as a cadet major he didn’t see 
how he could speak a line of 
dialogue. 

Bobby Jordan, who had been 
running around location minus 
a shirt, said his back was so sun- 
burned he couldn’t put on a shirt 
let alone tote a gun. 

And Gabriel Dell was positive 
at least half a dozen vertebrae 
were out of place his back was so 
sore from assuming the ramrod 
posture of a cadet. If Bernard 
Punsley, the other Dead Ender, 
had been working in this se- 
quence he too would have had a 
complaint, Director William 
Clemens morosely reflected after 
finishing the filming of “The 
Dead End Kids on Dress Parade.” 

Clemens related an incident. 
“I’m sorry, boys,” Clemens told 
them sadly. “I had planned to 
take you all to the Legion fights 
tonight but you’re so crippled up 
and all in you better go home and 
go to bed.” 

The effect was immediate. It 
was as though a miracle had 
been performed. The boys ven- 
tured the opinion that perhaps 
they had been over-exaggerating 
their condition; that perhaps 
they weren’t quite so bad off as 
they thought. 

And to prove it they went into 
the scene and completed it in 
short order. 

“Well, I beat the jinx that 
time,” Clemens said as he went 
to the phone to reserve seats at 
the Legion stadium. 


GORCEY in 
Four-Inch Letters 


A gang of kids gathered around 
Leo Gorcey’s car which is parked 
near the Hollywood Bowl. They 
know it belongs to the Dead End 
Kid because he has “Gorcey” in 
half inch high letters on both 
sides of the hood. 


$$ 


THEY'RE AT IT AGAIN 


(Review 


tility. One is not to gather that 
the Kids have abandoned their 
slapping each other around, for 
in this film there is just as much 
action as in any of their first 
successes which take in ‘Dead 
End,” “Angels With Dirty 
Faces,” “Crime School” or 
“Hell’s Kitchen.” 

The story tells of a hardened 
slum kid (Leo Gorcey, allegedly 
the toughest of the Dead End 
Kids) who is sent by his dead 
father’s war buddy (John Litel) 
to a boy’s military school in an 
effort to salvage what there is 
left of a pretty toughened exist- 
ence. At the school he runs into 
the other Dead End Kids, all 
model cadets — Billy Halop, 
Gabriel Dell, Bernard Punsley, 
Bobby Jordan, and Huntz Hall. 
And that’s where the fun begins. 

Gorcey decides to run things 
his way, having little or no re- 
gard for military discipline. 
Whereupon he gets into a multi- 
tude of scenes which wind up 
with his seriously hurting the 
Cadet-Major, played by Billy 
Halop, in an accident. 


Score Again 


When Halop refuses to pros- 
ecute, so to speak, Gorcey sees 
the error of his ways, he resolves 
to reform. The other cadets how- 
ever, refuse to acknowledge him 
despite his subsequently attain- 
ing highest honors. It takes a 
school fire in which Gorcey dis- 
tinguishes himself by risking 
his life in a thrilling climax to 
bring him into the fold. 

Interspersed with the drama 
are a series of hilarious episodes 
which make the picture outstand- 
ing if only as a comedy. Leo 
Gorcey’s performance as_ the 
wayward cadet, especially the 
sequence where he first enters the 
school, are enough to stamp this 
particular Dead End Kid as a 
comedian in his own right. 

Billy Halop as the leader of 
the cadet corps, and Bobby 
Jordan also give great perform- 
ances. In the supporting cast 
Frankie Thomas turns in a fine 
job while John Litel and Cissie 
Loftus have good bits. 

It’s a gay show folks, so fall 
in and join the parade to the 
Strand. It’s here to stay. 
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THEY'RE THE "DEAD END KIDS" and for a change (?) they're fighting . .. 
and that's a sure sign of fireworks on the Strand screen, where the scrap-happy 
hooligans are appearing in "On Dress Parade." 


“On Dress Parade” Stars 
Set to Shine in Business 


On the set of “The Dead End 
Kids On Dress Parade,” which 
opens at the Strand Theatre on 
Friday, the Dead Enders were 
overheard in a conversation that 
might have been carried on by 
any group of boys the world 
over. They were discussing their 
plans for the future when they 
“grow up.” Very sensibly, they 
realize that “kid actors” are no 
different from any other boys of 
their age and they are planning 
ahead for the day when they will 
grow out of the characters they 
have made famous. 

Although the smallest physi- 
cally, Leo Gorcey is the oldest of 
the group and undoubtedly the 
toughest. Tough as he seems, 
Leo displays a streak that is 
quite contradictory to his out- 
ward self. His greatest ambition 
is to be a writer, and he is con- 
stantly turning out sentimental 
stories ... and even poetry! He 
comes from a theatrical family 
and his father, Barney, played 
an important role in “Abie’s 
Irish Rose” during its long run 
on Broadway. 

Billy Halop, the top guy of 
the kids, has been drawing four 
salaried figures for many years 
in radio work. He first became 
popular as Bobby Benson on the 
radio. Some day he intends to 
go in for sociology and is taking 
extensive courses in that sub- 
ject as well as psychology and 
related subjects. His father is 
a well known attorney. 

Gabriel Dell has always tink- 
ered with cars, radios and other 


gadgets. Although he is not def- 
initely decided as to where he 
will turn his talents, it will un- 
doubtedly be along mechanical 
lines. His father is a doctor and 
Gabriel comes from a long line 
of distinguished Italian ancestors. 

Bernard Punsley, who is per- 
haps the noisiest of the lot when 
they are together, is also the 
most studious when he is alone. 
At the moment he is being 
tutored in bacteriology and ac- 
cording to his teacher, is a 
natural scientist. That is the 
field he intends to make his 
fortune in and is almost certain 
to be a success. His dad is a well 
to do clothier from New York. 

Huntz Hall had an early start 
in theatrical work on the radio 
and on the stage of the Roxy 
Theatre. At the studio he is 
always interesting himself in 
technical details. He explains 
this by saying that someday he 
will be one of the best producers 
in the business and we think 
he’s right. He was born in New 
York, the son of an _ Irish 
engineer. 

Bobby Jordan, the youngest of 
the gang, has had the most 
theatrical experience, having 
been a trouper ever since his 
sixth birthday. In fact, in “On 
Dress Parade,” he plays the son 
of a theatrical family and dis- 
plays his talents with great 
skill, At present, Bobby contents 
himself with his hobbies and 
school work. He feels that he 
still has plenty of time before 
he plans his future. 
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SALUTE TO A HERO 


Mat 201—30c_ Still MS-77—15c* 


WHAT'S THIS? Leo Gorcey a hero? From the looks of things it seems the 
toughest of the Dead End Kids has turned sissy in this scene from The Dead 
End Kids’ latest picture "On Dress Parade" coming to the Strand. 


Dead Enders Join Army 
For Warner Bros. Comedy 


Comes a war, you could 
hardly blame the “Dead End” 
Kids if they wangled soft, 
swivel chair jobs in Washington 
instead of going in the trenches. 
They’ve about had their fill of 
army life after shooting scenes 
for their new Warner Bros. pic- 
ture, the “Dead End Kids On 
Dress Parade,” which opens at 
the Strand, Friday. ; 
The “Dead End” Kids got so 
they could do a smart squads 
right and a snappy manual of 
arms with a regulation army 
rifle — but they felt they’d never 
be the same again. They’ve worn 
blisters on their feet and raised 
callouses on their shoulders in 
marching countless weary miles 
to perfect the precision military 
drills of cadets. 

Then came the summer camp 
scenes. The camp was established 
at the five hundred acre Warner 
Bros. Calabasas ranch. 

The discipline of real army 
life prevailed at the camp. About 
the only thing the Dead Enders 
missed were the shots in the 
arm, for typhoid innoculation, 
and the vaccinations that army 
recruits get. 

Tents of the camp were laid 


ON STRAND SCREEN 


out in neat rows and everything 
was spic and span and orderly 
enough to delight the heart of 
the most severe inspecting 
officer. 

To keep the boys in the spirit 
and illusion of the scene, so Di- 
rector Clemens said, they were 
fed beans and typical army fare 
from portable camp kitchens at 
noon. Although the food was 
very wholesome, it did not in- 
clude many of the delicacies to 
which the boys have become ac- 
customed, like chocolate eclaires, 
cream puffs and such. There are 
some who feel, however, that this 
fare was one way Clemens had 
of getting even with the rap- 
scallions for some of the tricks 
and jokes they have played on 
him. 


Vain Steam Shoveler 


John Litel has found the most 
publicity conscious man in Holly- 
wood — and that is something. 
He’s not an actor but a steam 
shovel operator who nearly 
wrecked his machine he was so 
eager to look well-in pictures 
made of the ground breaking for 
Litel’s new home at Encino. 
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Mat 205—30c_ Still MS-1—15c 


TROUBLE'S BREWING for Cadet Billy Halop as the leader of the Dead End 
Kids is called on the carpet in this scene from "On Dress Parade," appearing 
at the Strand Theatre this week and continuing until next Friday. 


*Asterisk denotes Still is available in branch set at Vitagraph Exchange 
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SELL “EM WITH THIS 9 x I2 HERALD 
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$9.25 


per M 
5M and over 


$2.50 per M 
less than 5M 


Take advantage of the special low price on 
this smash item and order in large quantities. 
Herald shown in reduced size; reverse side free 
for cooperative dealer and theatre imprint. 


PII II IIIA III IIASA SASS SA SSIS IIASA SASASSCSCSCSCSSSCSS SCSI SACS SIS SI SSS SSSI SAS SSDS SOSA SASSI AS SSA SSAA SSSA SSS SSS SC SACSCSSCSSACSS SSS SS SIS SSS SI SSCS SASSI SSI SS SSS SSD SASAACA IK 


SPOT WINDOW CARDS AROUND TOWN 


——s 


LOOK! 
Flash 

This Slide 

In Lobby 
From 
Stereopticon 
Machine 


SLIDE: 
15¢ each 


ecm 


4 THEATRE. IMPRINT 


REGULAR WINDOW 
CARD 


50 fo go oT each 


ee he Bank 
a and over Soc each 


LOBBY DISPLAYS 


Designed and Built by 


BROS. 


MIDGET 


WINDO 
AMERICAN DISPLAY CARD ad 
CO., Inc. 4¢ each 


525 W. 43rd Street 
New York City 
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DRESS IT UP BIG WITH THESE LOBBIES 
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& BRAND NEW KIND OF PICTURE 
FOR THEM-~AND THEIR SWELLEST! 


ACTION DISPLAY 


Full Color Photo Gelatin 


Rental: 75c each 


COLORED 
11 x 14's 
Set of Eight 


Rental: 35c 


COLORED 


Rental: 20c each 


22 x 28's 


SPECIAL QUANTITY PRICES 


ONE SHEETS 


~ INSERT CARD 


Rental: 12¢ each 


© Viogrooh, te 
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Just the Thing for Your Marquee! 


SPECIAL 24x60 PHOTO ENLARGEMENT 


Mounted on Heavy Board 
Each Head Approximately 24" x 10" 
May be Displayed as Shown or 
Cut Apart for Individual Hangers 


Black and White, $2.50 
Full Color, $4.00 
Prices f.o.b. New York. Order from: 


SUPERIOR STUDIOS 
442 W. 42nd St., New York City 
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5 SLOPES REDE 


_, $2.40 
"** $2.00 each 


ATTENTION GETTERS! 


Your campaign 
is not complete 
without these 


POSTERS 


(See quantity prices on preceding page) 


SIX-SHEET . . . . Rental: 48¢ each 


ONE 
SHEET 


Rental 
8c each 


THREE 
SHEET 


Rental: 
24c each 


a 
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Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


